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Section I Use of English

Directions:
Read the following text. Choose the best word(s) for each numbered blank and mark A, B, C or
D on the ANSWER SHEET. (10 points)

Here's a common scenario that any number of entrepreneurs face today: you're the CEO of
a small business. and though you'remaking a nice 1, you need to find a way to take it to the
next level. What you need to dois 2 growth by establishing a growth team. A growth team
is made up of members from different departments within your company, and it harnesses the
power of collaboration to focus 3 on finding ways to grow.

Let's look at a real-world 4 . Prior to forming a growth team, the software company
BitTorrent had 50 employees working in the 5 departments of engineering, marketing and
product development. This brought them good results until 2012, when their growth plateaued.
The 6 was that too many customers were using the basic, free version of their product.
And 7 making improvements to the premium, paid version, few people were making the
upgrade.

Things changed, 8 , when an innovative project-marketing manager came
aboard, 9 a growth team and sparked the kind of _ 10 perspective they needed. By
looking at engineering issues from a marketing point of view, it became clear that the 11 of
upgrades wasn't due to a quality issue. Most customers were simply unaware of the premium
version and what it offered.

Armed with this 12 the marketing and engineering teams joined forces to raise
awareness by prominently 13 the premium version to users of the free version. 14
upgrades skyrocketed, and revenue increased by 92 percent. But in order for your growth team
to succeed, it needs to have a strong leader. It needs someone who can 15 the
interdisciplinary team and keep them on course for improvement. This leader will 16 the
target area, set clear goal sand establish a time frame for the 17 of these goals.

The growth leader is also 18  for keeping the team focused on moving forward and

steering them clear of distractions. 19 attractive new ideas can be distracting, the team

leader must recognize when these ideas don't 20 the current goal and need to be put on the

back burner.
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1.A. purchase
2.A. define

3.A. exclusively
4.A. experiment
5.A. identical
6.A. rumor

7.A. despite

8.A. moreover
9.A. inspected
10.A. cultural
11.A. end

12.A. policy
13.A. contributing
14.A. as a result
15.A. unite

16.A. share
17.A.announcement
18.A. famous
19.A. Before
20.A. serve
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. profit

. predict

. temporarily
. proposal

. marginal

. secret

. unlike

. however

. created

. objective

burden

. suggestion
. allocating
. at any rate
. finance

B.

indentify

B.assessment

B.
B.
B.

responsible
While
limit

. connection
. prioritize

. potentially
debate

. provisional
myth

. through

fconNnnnaaan

. therefore
C.expanded

. fresh

. lack

. purpose

. promoting
. by the way
. follow

. divide

. adjustment
. available

. Once
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. summerize

D. bet

D. appreciate
D.initially

D. example

. traditional

. problem

. besides
again

. reformed

. personal

. decrease

. insight

. transforming
. in as sense
choose

. broaden

. accomplishment
. respective

. Unless
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. alter
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Section IT Reading Comprehension

Part A

Directions:

Read the following four texts. Answer the questions after each text by choosing A, B, C or D.
Mark your answers on the ANSWER SHEET. (40 points)

Text 1
In the quest for the perfect lawn, homeowners across the country are taking a shortcut - and
it is the environment that is paying the price. About eight million square metres of plastic grass
is sold each year but opposition has now spread to the highestgardening circles. The Chelsea

Flower Show has banned fake grassfrom this year's event, declaring it to be not part of its ethos.
5
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The Roval Horticultural Society (RHS), which runs the annual show in west London, says it has

introduced the ban because of the damage plastic grass does to the environment and biodiversity.

Ed Hormne, of the RHS, said: “ We launched our sustainability strategy last year and fake
grass is just not in line with our ethos and views on plastic. We recommend using real grass
because of its environmental benefits, which include supporting wildlife alleviating flooding and
cooling the environment.”

The RHS's decision comes as campaigners try to raise awareness of the problems fake grass
causes. A Twitter account, which claims to “ cut through the greenwash” of artificial grass,
already has more than 20,000 followers. It is trying to encourage people to sign two petitions,
one calling for a ban on the sale of plastic grass and another calling for an “ecological damage”
tax on such lawns. They have gathered 7,276 and 11,282 signatures.

However, supporters of fake grass point out that there is also anenvironmental impact with
natural lawns, which need moving and therefore usually consume electricity or petrol. The
industry also points out that real grass requires considerable amounts of water, weed killer or
other treatments and that people who lay fake grass tend to use their garden more. The industry
also claims that people who lay fake grass spend an average of £ 500 on trees or shrubs for
their garden, which provides habitat for insects.

In response to another petition last year about banning fake lawns, which gathered 30,000
signatures, the government responded that it has  “no plans to ban the use of artificial grass” .

It added: “ We prefer to help people and organisaions make the right choice rather than
legislating on such matters. However, the use of artificial grass must comply with the legal and
policy safeguards in place to protect biodiversity and ensure sustainable drainage, while
measures such as the strengthened biodiversity duty should serve to accourage public authorities

to consider sustainable alternatives.

21. The RHS thinks that plastic grass

A is harmful to the environment

B. is a hot topic in gardening circles

C. is overpraised in the annual show

D. is ruining the view of west London

IR A]

fifehir: AR, AT OB R RHS SE AL RIS 38 — B e — ), d&T0 A. is harmful to the
environment “¥RXFIAETHE” 53 E AL F) damage plastic grass does to the environment
and biodiversity “[PA/ZE} FLO A SEAT 5 0 HOREUAE (b5 7 Rk B — 2.

22. The petitions mentioned in Paragraph 3 reveal the campaigners’

A. disappointment with the RHS

B. resistance to fake grass use

C. anger over the proposed tax

D. concern above real grass supply
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FAHT < 40T R, FR ST P 521 the petitions mentioned 5E 32 3] J5 3 petitions . B %5 1 resistance
to fake grass use“ fHil] Ni& B HERIMHE 7 53 (two petitions)one calling for a ban on the sale
of plastic grass and another calling for an “ecological damage” tax on such lawns. “ {3 1% J&
Fo, AR EORZEILH B BRI, S EORXX M AR ESBOR Bl RiEE
M—3, &0 B 2 ESCH TR BN WRmIE RS, HEY TIEshS 5 E5 R ERT
Al

23. In Paragraph 4, supporters of take grass point out

A. the necessity to lower the costs of fake grass

B. the disadvantages of growing real grass

C. the way to take care of artificial lawns

D the challenges of insect habitat protection

IEHIE % [B]

fife#fr: BT supporters of fake grass JEALFJ5 3L supporters of fake grass. B 1L point out
the disadvantages of growing real grass“ ¥ H Ff H A FLHEF 8k 55”7 5 55 point out that there’
s also an environmental impact with natural lawns, which need mowing and therefore usually
consume electricity or petrol. “ & H H A TS X AR IE e, FONTRE &85, Kk
WETHAE R s RIAE B, FOGRE AR, BTN B R
.

24. What should the government do with regard to artificial grass?

A. Urge legislation to restrict its use.

B. Take measures to guarantees its quality

C. Remind its users to obey existing rules

D. Replay it with sustainable alternatives

I R(C

fEbT: HEWIRE., BT 323 government “EUR”, JESCH BARKERRBIEUN, HZ, F=
B AR 3] 7 HERFIK S AL I, 2RISR . T R A UV IS AL
B, FBUFER, IRABURST NGk A n] seseme i P e . MBS ¢ %
Tl

25. It can be learned from the text take fake grass

A. is being improved continuously

B. has seen a market share decline

C.is becoming increasingly affordable

D. has been a controversial product

IEHi% % (D]

fiehr: FE M. BT fake grass &AL F|J5 3L fake grass/plastic grass. D i1 fake grass has
been a controversial product 2 — Bt R R ERL EREX A A E, S5 1 E] real grass 4
BRASTEA B, T DA N3 BB RS A 4
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Text 2

It's easy to dismiss as absurd the federal government's ideas for plugging the chronic

funding gap of our national parks. Can anyone really think it's a good idea to allow Amazon
deliveries to your tent in Yosemite or food trucks to line up under the redwood trees at Sequoia
National Park?

But the administration is right about one thing: U.S. national parks are in crisis. Collectively,
they have a maintenance backlog of more than $12 billion. Roads, trails, restrooms, visitor
centers and other infrastructure are crumbling.

But privatizing and commercializing the campgrounds would not be the panacea that the
Interior Department's Outdoor Advisory Committee would have us believe. Campgrounds are a
tiny portion of the overall infrastructure backlog, and concessionaires in the parks hand over, on
average, only about 5% of their revenues to the National Park Service.

Moreover, increased privatization would certainly undercut one of the major reasons why
300 million visitors come to the parks each year: to enjoy nature and get a respite from the
commercial drumbeat that overwhelms daily life.

The real problem is that the parks have been chronically starved of funding. We conducted
a comprehensive survey examining how U.S. residents view their national parks, and we found
that Americans place a very high value on them--whether or not they actually visit them. The
peer-reviewed economic survey of 700 U.S. tax payers, conducted by mail and internet, also
found that people would be willing to pay a significant amount of money to make sure the parks
and their programs are kept intact. Some 81% of respondents said they would be willing to pay
additional taxes for the next 10 years to avoid any cuts to the national parks.

The national parks provide great value to U.S. residents both as places to escape and as
symbols of nature. On top of this, they produce value from their extensive educational programs,
their positive impact on the climate through carbon sequestration, their contribution to our
cultural and artistic life, and of course through tourism. The parks also help keep America's past
alive. Working with thousands of local jurisdictions around the country to protect historical
sites--including Ellis Island and Gettysburg--and to bring the stories of these places to life.

The parks do all this on a shoestring. Congress allocates only $3 billion a year to the
national park system--an amount that has been flat since 2001 (in inflation-adjusted dollars) with
the exception of a onetime boost in 2009 as part of the Obama stimulus package. Meanwhile, the
number of annual visitors has increased by more than 50% since 1980, and now stands at 330

million visitors per year.

26. What problem are U.S. national parks faced with
A. decline of business profits
B.inadequate commercialization
C.lack of transportation services

D. poorly maintained infrastructure
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IEHi% % [D]
fife T - 41759 /8 o HH T national parks €7 3 J52 32 U.S. national parks. D i1 national parks
faced with poorly maintained infrastructure “ B 8 /A [l 1 3& al & il 4E 40 A% 7 5304 US.

national parks are in crisis. Collectively, they have a maintenance backlog of more than $12

BHEHERRE#HS L

billion. Roads, trails, restrooms, visitor centers and other infrastructure are crumbling. “ & &
FAEIEHIGfENL. XA = F4EBRELFEE 120 2%50. A, HiE. HEFnN.
T v o R Al JEE A B0 8 S B RHERE o 7 ek AR — B BT D 2N TR OB B
[ SCHEIR
27. Increased privatization of the campground may

A. spoil visitor experience

B. help preserve nature

C.bring operational pressure

D. boost visits to parks

NRGEESNN|

fifE . HEWTRE, FHOCHETA] increased privatization of campgrounds FEf745 F|3CH increased
privatization. A %I may spoil visitor experience “ 7] B¢ 2 B R Z AR L 7 5 S H would
certainly undercut one of the major reasons why 300 million visitors come to the parks each year

“HERSHISIEE 3 CIFERAEK FEEEFZ —” ik —H.

28. According to para. 5, most respondents in the survey would

A. go to the national parks on a regular basis

B. advocate a bigger budget for the national parks

C. agree to pay extra for the national parks

D. support the national parks’ recent reforms

IR R[C]

FAHT : 41775 R . B 8T 59 B 1A] most respondents in the survey FJ PAEAZ 2] CH An economic
survey of 700 U.S. taxpayers fund that people. C iEJil agree to pay extra for the national parks

“TEBENEFK AR SZA TEAFEH” 53 people would be willing to pay a significant

amount of money tons make sure that parks and their programs are kept intact. “ A& =L —
REEBRAKA R el S g s IR S8 4 Ted0 . 7 3RIE & L —F.
29. The national parks are valuable in that they

A. lead the way in tourism

B. have historical significance

C. sponsor research on climate

D. provide an income for the locals

IEHE % [B]

fEbT: JRII40T 8. AT the national parks are valuable 1 DL 5E£37 3] 3C # The national
parks provide great value to U.S. residents. B 1T they have historical significance “ &1 RAH
PSR X7 53 both as places to escape and as symbols of nature. B & RJ fit A A 7128 38 1) 3
Ui, WRARKRIL.” RiE—E.
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30. It can be concluded from the text that the national park system

A. is able to cope with staff shortages

B. is able to meet visitor’ demands

C. is in need of a new pricing policy

D. is in need of a funding increase

1L % [D]

FEEATT « HEWT o FH AT national park system 7] LLREALZ5 B SCH the parks. D #E5 is in need
of a funding increase “ &7 75 LGN TE 4”7 5 3CH do all this on a shoestring “ FT A 1X £ ¥ /&
/WEA”, Congress allocates only $3 billion a year to the national park system-an amount that
has been flat since 2001(in inflation-adjusted dollars) with the exceptions of a onetime boost in
2009. Meanwhile, the number of annual visitors has increased by more than 50% since 1980,
and now stands at 330 million visitors per year. “ EH&®FERAEFK AH R KK 30 1437t,
X—HEE 2001 LR — B R AR EE B IR S 13 uit D), BT 2009 1)
Y. SURFER, F 1980 FLOK, FERTHEFRERK T 50%LE, DERFEAE]
3.3 ALK FRIBFEA . HBAT DUE M 28— B, SR kAl — B A 224,
B A AR shoestring 1%/ HLiA], 0] DU J5 1R 1) A) 745 TR IA 2 L, K A [ 7&
THZTE S

Text 3
The Internet may be changing merely what we remember, not our capacity to do so,
suggests Columbia University psychology professor Betsy Sparrow. In 2011, Sparrow led a
study in which participants were asked to record 40 factoids in a computer( “an ostrich's eye is

i

bigger than its brain,” for example). Half of the participants were told the information would be
erased, while the other half were told it would be saved. Guess what? The latter group made no
effort to recall the information when quizzed on it later, because they knew they could find it on
their computers. In the same study, a group was asked to remember both the information and the
folders it was stored in. They didn’t remember the information, but they remembered how to find

“ adapting to new

the folders. In other words, human memory is not deteriorating but
communications technology,” Sparrow says.

In a very practical way, the Internet is becoming an external hard drive for our memories, a
process known as  “ cognitive offloading.”Traditionally, this role was fulfilled by data banks,
libraries, and other humans. Your father may never remember birthdays because your mother
does, for instance. Some worry that this is having a destructive effect on society, but Sparrow
sees an upside. Perhaps, she suggests, the trend will change our approach to learning from a
focus on individual facts and memorization to an emphasis on more conceptual
thinking--something that is not available on the Internet. “I personally have never seen all that
much intellectual value in memorizing things." Sparrow says, adding that we haven't lost our
ability to do it.

10
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Still other experts say it's too soon to understand how the Internet affects our brains. There

is no experimental evidence showing that it interferes with our ability to focus, for
instance,wrote psychologists Christopher Chabris and Daniel Simons. And surfing the web
exercised the brain more than reading did among computer-savvy older adults in a 2008 study
involving 24 participants at the Semel Institute for Neuroscieuce and Human Behavior at the
University of California, Los Angeles.

“There may be costs associated with our increased reliance on the Intemet, but I'd have to
imagine that overall the benefits are going to outweigh those costs," observes psychology
professor Benjamin Storm. “It seems pretty clear that memory is changing, but is it changing for
the better? At this point, we don't know.”

31.Sparrow's study shows that with the Internet,the human brain will

A. analyze information in detail

B. sollect information efficiently

C. switch its focus of memory

D. extend its memory duration

[E=]C

fifetfr: 47T ARYE BT Sparrow’ s study EALEFECE B, B AHIL T Sparrow
led a study, 2 J5#7EHIR Sparrow MIHFFLIERE, MILAICH#ES) The latter group made no
effort to recall the information when quizzed on it later, because they knew they could find it on
their computers. “J& —ZHAEM J5 4 10] JOX 2645 B, WA % 12X EAE S, B9l
T8 H ] DAE FU i AR EIX Ee(E 57, DL ST H) They didn’ t remember the information, but
they remembered how to find the folders. “AfiT AL /FIX L5, HAMA1ICA3 0T &0
Ko FATTER AT LA BAS Y I EICRY, AATTBO KR #2427 iCAZ M8 s, B C JETH switch
its focus of memory. [FIIE#HE RN C LI,
32. The process of “cognitive offloading”

A. helps us identify false information

B. keeps our memory from failing

C. enables us to classify trivial facts

D. lessens our memory burdens

[EX]D

FEAT : A0 R ARYE AT cognitive offloading &7 2 55 Bt 55— ). 40 JiA 3, the Internet
is becoming an external hard drive for our memories “ FLEX M 1E7E BCATRAT 11CAZ B 7R A2
Al LA H1S H, cognitive offloading R LA lessens our memory burden“ I 42 A THICIZ 740”7,
I IERE RN D I
33.Which of the following would Sparrow support about the Internet?

A. It may reform our learning approach

B. It may impact our society negatively

C. It may enhance our adaptability to technology

11
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D. It may interfere with our conceptual thinking

Kﬁ] A

fifehfr: MR, BT Ry “RTHEKM, Sparrow SCRFLAURWRIN? 7 sEAL B B
the trend will change our approach to learning from a focus on individual facts and
memorization to an emphasis on more conceptual thinking “iX — 3K SR RATH 2= 2 J7 2,
MEBEAN NFLAENZ, e Edmsa B gE”, vDUEEN N A £ It may reform our
learning approach . change 4 reform [F] 3 % ##; our approach to learning 5 our learning
approach.[d] X & #t, [Ft A #E£T It may reform our learning approach “ ‘& RJ 84 B AR FA]
(27 217 207 SR TR SR [R] e

34.1t is indicated in Paragraph 3 that how the Internet affects our brains?

BHEHERRE#HS L

A .requires further academic research

B.is most studies in older adults

Cis reflected in our reading speed

D. depends on our web-surfing habits

[E=]A

fibT: AU, ARYERE PR, AR LR =B — RS ). BRI T
T % B 1] how the Internet affects our brains. 547 5% —f)] There is no experlmental
evidence showing-++*- UL T ST B AT 5 ”mﬁiﬂ\] E‘Jﬁf IV LG UE T BEUE B
K ¥ t) 5 ik /& requires further academic research “ i — BRI R, KIk,
T A NIEFE R
35.Neither Sparrow nor Storm would agree that

A.our reliance on the Internet will be costly

B.the Internet is weakening our memory

C.memory exercise is a must for our brain

D. our ability to focus declines with age

[%%]B

FEEAT: AR, MRAE TGS, e R, BT E A Sparrow 1 Storm #AL:
FE o MCEAHH overall the benefits are going to outweigh those costs “ = FfJ 44K e
HEABLACH 7. FTLIG R, HERMEIFAL 2 2, “AoimFRATCZ “. Bk, &5 B X
IEFE SR . T A FH costly FIERE “Bizn, HRXM”, Eﬁﬂiiﬁ’ﬂ hEE, PRI
ANtk

Text4

Teenagers are paradoxical. That's a mild and detached way of saying something that parents
often express with considerably stronger language. But the paradox is scientific as well as
personal. In adolescence, helpless and dependent children who have relied on grown-ups for just
about everything become independent people who can take care of themselves and help each
other. At the same time, once cheerful and compliant children become rebellious teenage
risk-takers.

12
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A new study published in the journal Child Development, by Eveline Crone of the

University of Leiden and colleagues, suggests that the positive and negative sides of teenagers
go hand in hand. The study is part of a new wave of thinking about adolescence. For a longtime,
scientists and policy makers concentrated on the idea that teenagers were a problem that needed
to be solved. The new work emphasizes that adolescence is a time of opportunity as well as risk.

The researchers studied “prosocial" and rebellious traits in more than 200 children and
young adults, ranging from 11 to 28 years old. The participants filled out questionnaires about
how often they did things that were altruistic and positive, like sacrificing their own interests to
help a friend, or rebellious and negative, like getting drunk or staying out late.

Other studies have shown that rebellious behavior increases as you become a teenager and
then fades away as you grow older. But the new study shows that, interestingly, the same pattern
holds for prosocial behavior. Teenagers were more likely than younger children or adults to
report that they did things like unselfishly help a friend.

Most significantly, there was a positive correlation between prosociality and
rebelliousness. The teenagers who were more rebellious were also more likely to help others.
The good and bad sides of adolescence seem to develop together.

Is there some common factor that underlies these apparently contradictory developments?
One idea is that teenage behavior is related to what researchers call “reward sensitivity”.
Decision-making always involves balancing rewards and risks, benefits and costs. “Reward
sensitivity” measures how much reward it takes to outweigh risk.

Teenagers are particularly sensitive to social rewards--winning the game, impressing a new
friend, getting that boy to notice you. Reward sensitivity, like prosocial behavior and risk-taking,
seems to go up in adolescence and then down again as we age. Somehow, when you hit 30, the
chance that something exciting and new will happen at that party just doesn't seem to outweigh

the effort of getting up off the couch.

36.According to paragraph 1,children growing into adolescence tend to_

A. develop opposite personality traits

B. see the world in an unreasonable way

C. have fond memories of their past

D. show affection for their parents

L% [A]
f# T 407 8. BT children growing into adolescence ] XM J5i 3 In adolescence, helpless
and dependent children who have relied on grown-ups for just about everything become
independent people who can take care of themselves and help each other. “7E& /DRI, JL
i A S RSO N BT B A AR O £ 1 BON TRSZ N, AT AT DU 8, ELAR S
Bl 7 Al R SCA) R 5T A .develop opposite personality traits FIAAH[E, & B, C 1 D
BATHAESH
37.1t can be learned from paragraph 2 that Crone's study
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A. explores teenagers' social responsibilities

BHEHERRE#HS L

B. examines teenagers' emotional problems

C. provides a new insight into adolescence

D. highlights negative adolescent behavion

E#E% [C]

fEdT: A8, N4 Crone FMIEH study HILIESE B H). LA A new study
published in the journal Child Development by Eveline Crone of the University of London and
colleagues, suggests that the positive and negative sides of teenagers go hand in hand. The study
is part of a new wave of thinking about adolescence. “f8 (K2~ Eveline Crone % H: [FIH 1

COLERRE) & BRI — WU SR, 55 /04 AR AN AR 7 T2 AR AR AR R . X

TR 9% 7 6 T 75 2 W 0 R L i — 84>« 7 Bk A1, 1T C. provides a new insight into
adolescence A&XTJF LI BRI o I8 I A% B b fa A L g i — AP AR IX — W A
38.What does Crone's study find about prosocial behavior?

A. It results from the wish to cooperate.

B. It is cultivated through education.

C. It is subject to family influence.

D. It tends to peak in adolescence.

LR (D]

fifgdfT: 40758, prosocial behavior XJ )5 3 prosocial behavior Jii 3 : Other studies have
shown that rebellious behavior increased as you become a teenager and then fades away as you
grow older. But the new study shows that, interestingly, the same pattern holds for prosocial
behavior. “HARBITERY], FIFEATNAET DEMNPIEM, REHEFRIEKTHE K. H
WHIBE TR, AR, SRASAT A R, 7 U W SRAL 2 AT 9 B AT i
AT NAAR . (R, JETT D. It tends to peak in adolescence & X 51 SC ) A FEAEIA
39.1t can be learned from the last two paragraphs that teenagers

A. overstress their influence on others

B. care a lot about social recognition

C. become anxious about their future

D. endeavor to live a joyful life

1EfER (B

AT : 4HTT 8. BT teenagers fELTESH -GBS —H): Teenagers are particularly sensitive
to social rewards-winning the game, impressing a new friend, getting that boy to notice you.

“HDEM AT B E TR RIEA T B = B AL 58 2 R 5 Uk .

Ak, £ B. care a lot about social recognition & X Ji2 SC & FEAE A .
40. What is the text mainly about?

A. Why teenagers are self-contradictory.

B. Why teenagers are risk-sensitive.

C. How teenagers develop prosociality.

D. How teenagers become independent

14
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IEfER [A]
filehr: FEM. FEEELEL., CEF-BRAENR “NEFDENIAMES G E”, 3
— B “iﬁﬁﬂmiﬂl_ﬁﬂﬂﬁﬁﬂ:ﬁﬁ’]ﬁﬁﬂ 7, =~ “ﬂﬁﬁ’ﬁﬂn?@%%ﬁ@ﬁﬁ%ﬂﬁ%ﬁ/‘\
ITRNESAEFTFIAHIL”, BEWBAEY “ X7 AR EURMEA G, 7 Rtk, &5 B,
D #ikitF Rk, HAIED A. Why teenagers are self-contradictory & X} 4= 3C 4 2% 118
o

Part B
Directions:Read the following text and answer the questions by choosing the most suitable
subheading from the list A-G for each of the numbered paragraphs (41-45). There are two extra
subheadings which you do not need to use. Mark your answers on the ANSWER SHEET. (10
points)

Net-zero rules set to send cost of new homes and extensions soaring

New building regulations aimed at improving energy efficiency are set to increase the price
of new homes, as well as those of extensions and loft conversions on existing ones.

The rules, which came into effect on Wednesday in England, are part of government plans
to reduce the UK's carbon emissions to net zero by 2050. They set new standards for ventilation,
energy efficiency and heating, and state that new residential buildings must have charging points
for electric vehicles.

The moves are the most significant change to building regulations in years, and industry
experts say they will inevitably lead to higher prices at a time when a shortage of materials and
high labour costs are already driving up bills.

Brian Berry, chief executive of the Federation of Masten Builders, says the measures will
require new materials, testing methods, products and systems to be installed. “All this comes at
an increased cost during a time when prices are already sky high. Inevitably, consumers will
have to pay more," he says.

Gareth Belsham, of surveyors Naismiths, says people who are upgrading, or extending their
home, will be directing affected. “ The biggest changes relate to heating and insulation," he
explains. "There are new rules concerning the amount of glazing used in extensions, and any
new windows or doors must be highly insulated.”

Windows and doors will have to adhere to higher standards, while there are new limits on
the amount of glazing you can have to reduce unwanted heat from the sun.

Thomas Goodman, of MyJobQuote, says this will bring in new restrictions for extensions.

“Glazing on windows, doors and rooflights must cover no more than 25% of the floor area to
prevent heat loss," he says.

As the rules come into effect last Wednesday, property developers were rushing to file plans
just before the deadline. Any plans submitted before that date are considered to be under the
previous rules, and can go ahead as long as work starts before 15 June next year.

Builders which have costed projects, but have not filed the paperwork, many need to go

15
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back and submit fresh estimates, says Marcus Jefford of Build Aviator .

Materials prices are already up 25% in the last two years. How much overall prices will
increase as a result of the rule changes is not clear. “ Whilst admirable in their intentions, they
will add to the cost of housebuilding at a time when many already feel that they are priced out of
homeownership," says Jonathan Rolande of the National Association of Property Buyers. “An
average extension will probably see around £3.000 additional cost thanks to the new regs.”

John Kelly, a construction lawyer at Freeths law firm, believes prices will eventually come
down. But not in the immediate future. “As the marketplace adapts to the new requirements, and
the technologies that support them, the scaling up of these technologies will eventually bring
costs down, but in the short term, we will all have to pay the price of the necessary transition."
he says.

However, the long-term effects of the changes will be more comfortable and
energy-efficient homes, adds Andrew Mellor, of PRP architects. “ Homeowners will probably
recoup that cost over time in energy bill savings. It will obviously be very volatile at the moment,

but they will have that benefit over time.”

[A] The rise of home prices is a temporarymatter.

41. Brian Berry [B] Builders possibly need to submit newestimates of their
projects.
42. Gareth Belsham [C] There will be specific limits on homeextensions to

prevent heat loss.

43. Marcus Jefford [D] The new rules will take home prices toan even higher
level.

44. John Kelly [E] Many people feel that home prices arealready beyond
what they con afford.

45. Andrew Mellor [F] The new rules will affect people whosehome extensions

include new windows ordoors.

[G]The rule changes will benefit homeowners eventually.

41. Brian Berry 1E#fiZ % [D]

4@+ Brian Berry €M7 EUYE:, Brian Berry, -*+says the measures will require
new materials, testing methods, products and systems to be installed. “ All this comes at an
increased cost during a time when prices are already sky high. “fi3E& « U1 §------ i, IXLEHE
ks B R A F MR MRV PR ARG RS A m S EIE I EHE, BT ix L
FRE I AAS 7 XMW D. The new rules will take home prices to an even higher level. “ 87
FE AL i BT 2 5 KR 7

42. Gareth Belsham 1EffiZ % [F]

R4 Brian Berry &7 35 SCEH HELAZE NEL, TES/NBR “There are new rules

concerning the amount of glazing used in extensions, and any new windows or doors must be
16
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highly insulated. ” “ 2T ZE 30408 FH (U BBORECEA 1T BIRE , AFRFDH 00 % 7 BT 4
Iirm BERR I, XFRIETT F. The new rules will affect people whose home extensions include
new windows and doors. “H e F 520 B L N, ABAT R KA AT i - L5 BT i P B
17,

43. Marcus Jefford IE#iZ % [B]

4B+ Marcus Jefford 7€ 172 i SC 25+ )\ B Builders which have costed projects, but
have not filed the paperwork, may need to go back and submit fresh estimates, says Marcus
Jefford--- “hFEMT « AARMER R, CAME 7 I H BOARH AR S22 SO I 8RS0 R AT A [0l 2%
RAZHHIAEHE -7, X %ET B. Builders possible need to submit new estimates of their
projects. “# IR 1] A T EHE A HIUH MIHAL A7

44. John Kelly IEFf1E % [A]

F 45 8+ John Kelly €47 2 J5 SC 2 — -+ =Bt John Kelly--- believes prices will eventually
come down. But not in the immediate future. “ 5 « YUF]---FENMIE A S TFE. HEAS
TEAAER”, XFRIEDT A. The rise of home prices is a temporary matter. “ 5547 ik /& &
)7

45. Andrew Mellor IEAiZ % [G]

RGBT Andrew Mellor B 564k 1 1725 JUBL, HE AR T R 7 1 — Mo, o 5 — 3 R
AR SRR T, 35 W % AL 25 5 — Bt -+-adds Mellor.  “Homeowners will probably
recoup that cost over time in energy bill savings. It will obviously be very volatile at the moment,
but they will have that benefit over time” HH& NI, “FHEAE I (8] HEFS, 5 IRV A2 @
I REUE K BRI R IX E R . H AT LR ARSI AR E, HEEE R RIRHER, fhf]1s
M2 36,7 XTRED G. The rule changes will benefit homeowners eventually. “ U 1) 2048
WAL w7

Section III Translation

46. Directions: Translate the following text into Chinese. Write your translation on the
ANSWER SHEET. (15 points)

In the late 18th century, William Wordsworth became famous for his poems about nature.
And he was one of the founders of a movement called Romanticism, which celebrated the
wonders of the natural world.

Poetry is powerful. Its energy and rhythm can capture a reader, transport them to another
world and make them see things differently. Through carefully selected words and phrases,
poems can be dramatic , funny, beautiful, moving and inspiring.

No one knows for sure when poetry began but it has been around for thousands of years,
even before people could write. It was a way to tell stories and pass down history. It is closely

related to song and even when written it is usually created to be performed out loud. Poem
17
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sreally come to life when they are recited. This can also help with understanding them too,

because the thythm and sounds of the words become clearer.

[2%F ]

18 LW SY], BBk « LT R OCT BRI 7 44 . A2 IRIE 3 BBl 4]
G NZ— s s H AR R Al WFaGR A RN . ERREEMTZE T LIR G EE,
FEAATTHT B 55— A S, AT EUAS R A 75 30 A R O Pk AR A, 1A
AU ARRITERT . AT SEN . SIS O i

PR A IR . ERIRER AN ZE AT LRSS, e T R 5 — AR, AR fhATTEL
AT G Ry S IE LD L Pb I RIRTE AR, W] DU SRR AR L SRR
PRS2 NI

B NI RIE R A AR T a6 1, (B8 S e 78T, REEANIZE
T X RFPIRA SR A L7730 B VAR Stk i, HiE
FEN TR ANEN . Rl IRk A4 H RSk, XA B TR e, BOvH
] R 22 MR 5 AT S NV I o

Section IV Writing

Part A
47. Directions:

An art exhibition and a robot show are to be held on Sunday, and your friend David asks
you which one he should go to. Write him an email to

1) make a suggestion, and

2) give your reason(s).

Write your answer in about 100 words on the ANSWER SHEET.

Do not use your own name in your email. Use “Li Ming” instead.

[Z%7]
Dear David,

As is known that an art exhibition and a robot show are to be held on Sunday, you asked me
which one you should go, and I am writing this letter to give you some suggestions with respect
to it.

From my point of view, I recomend you the former based on the following reasons. Firstly,
as a student majoring in Art, you could gain a lot in speciality from it, the art exhibition can
provide you a new model with the most famous artists. Secondly, the admission fee is quite
suitable to you. In addition, the transportation is convenient enough.

I hope my suggestion will be of great help to you. If you have any question, please feel free
to let me know, and I will give you more details.

Yours sincerely,
LiMing
18
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Part B
48. Directions:

Write an essay based on the chart below. In your writing, you should

1) interpret the chart, and

2) give your comments.

You should write at least 150 words on the ANSWER SHEET (15 points)

2012-2021 - & R 7K1

30.00% 25.40%
23.15%

25.00% 10.07%
50,005 RO
1500% oo oasy o79% 1025% 1L5E%
10.00%
5.00%

0.00%

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

*{@ ¢ 2 77 (health literacy) /& 45 I A SKBURTE it 2 A (g M5 EAIRSS, 02 B ix 23 B A AR
ZAEHIERARTE, CAYE L B SRR IAE . BRI PR R EARERERIFHIA
TR NBE (15-69 B3 2 JRIR) T HREH .

(%]

It is illustrated in the chart that there is a steady rise in terms of health literacy from 8.8% to
25.40% in 2021 in our country. The so-called health literacy, is the ability of personal access to
and understanding of basic health information and services and use them to make the right
decisions to maintain and promote their own health.

From my perspective, this phenomenon is attributed to a host of factors, among which three
essential ones are analyzed as follows. First and foremost, advanced techonology enables people
to have access to the basic health information and service, with which people can easily do
beneifit to their health. Secondly, people’s shift of consciousness of fitness also plays a key role
in this phenomenon. In the past, people never pay attention to wellbeing, but nowadays, they
attach special importance on it. Last but not the least, a series of favorable policies have been
issued and increase investment, as a result, remarkable changes took place with respect to
people’s health literacy.

Base on what has been discussed above, we may safely draw the conclusion that the
reasons contributing to the phenomenon are complex and multifaceted. I firmly believe that it
will continue to gather momentum in the coming years and exert far-reaching influence on the

individuals as well as the whole society.
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